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2Agenda
Open Science
Opening the research cycle
Opening the outputs
Metrics 2.0
Research related: Bibliometrics & Non‐bibliometrics
Non‐research related
Defining & 
improving your 
profiles
Personal profile
Institutional profile
3Open data
Open 
source
Open 
methods
Open
evaluation
Open 
access
Open to 
society
A model
4Open Science
is
Web‐enabled
5Third party access to data & methods
Informal scholarly communication
Formal scholarly communication 
Knowledge/technology transfer
Societal/cultural/Education impact
Accountability
6Science output
is more than
scientific papers
7Outcomes
are not only
citations and impact factors
8Changing the focus!
Journal-Level
METRICS
Infamous IF
SJR, SNIP
Article-level
METRICS
CPP, MNCS
PLoS ALM
Institutional
PROFILES
Rankings vs
Lists
Composite vs 
Individual
Author
PROFILES
GS Citations
ResearcherID
ResearchGate
9Defining profiles
Identifiers Institutional profiles: Unified brand, official name of the organization, unique 
web domain
Open and visible (indexed in search engines) profiles
Contents Rich and diverse, multilingual (at least in English), connected with external 
sources (databases, repositories, social networks, collections, …)
Focus on research results
Indicators
Output related
Impact related
10
Brand
Unique web domain
structure hierarchy‐guided
11
Web domain
12
Web subdomains
13
External to web domain
14
Web Design
Frontpage problem
& positioning (SEO)
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WEB DESIGN
FRONT PAGE
Multilingual
Organization
User‐guided
News
BOOK OF 
STYLE
Brand description
SEO rules
Navigation
MANAGEMENT
Central services
Distributed 
responsibilities 
PERSONAL 
PAGES
Minimum contents 
definition
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Academic design models: Full screen
Video!
17
Academic design models: Mosaic
18
Academic design: Other models
19
English version (I)
20
English ‘version’ (II)
21
Academic design models: Rich Menu
22
• Domain or subdomains meaningless
• Long URLs with codes 
Domain
• Flash or intermediate pages (language selector)
• Banners without machine readable text
• Not international content
• Not eye‐tracking design
• No or scarce metadata
Central Home page
• No XML map
• Infrequent updating
• JavaScript and other robot traps (no BASE definition)
Others
Frequent SEO mistakes
23
Examples
24
Examples
25
SEO: URLs & Titles Positioning
26
Contents (I)
University Information System
(CRIS)
27
CONTENTS
A lot of
CREATORS
Everybody
INTERNATIONAL
English
PORTALS
Glocal
28
A model of Information System
http://is.muni.cz/?lang=en
29
Examples (I): In-house CRIS
30
Examples (II): Commercial CRIS
31
Repository
32
Summary
33
Profile linked to the repository
34
Google Scholar Citations
35
Contents (II)
Open Access
(Repository & Portal of Journals)
36
Repository
37
Google Scholar
38
Dspace Repository + CRIS
http://hub.hku.hk/cris/rp/rp00984
39
Portal of Journals
40
Contents (III)
Portals
41
Suggestions for portals
Portals
Filling gaps: Glocal topics, initiatives, networks, tools
Unpublished indexes (no huge databases are required)
Mirrors (Russian language, Russian focused)
All‐Russia
(first come, first 
served)
Portal about Open Access (Open Science) with resources and tools
Meta‐repository (searching all the OA institutional repositories)
Directories/Rankings of academic institutions, scientists, OA journals 
42
Example
http://www.acessoaberto.usp.br/
43
Visibility
Impact
(in‐ & out‐links)
44
Ranking: The Target
45
Ranking: The problem
46
Neighborhood
47
Wikipedia mentions
48
Altmetrics
49
Summary and Suggestions
Brand
Decision about the web domain should be final
Subdomains and URLs can be improved
Contents
Repository is not completely visible
Personal pages are not flexible enough
Visibility
Local priorities are not a barrier for establishing global alliances
VK policy is not enough for a healthy social network presence
50
Thank you! Questions?
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